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8. Revised department narrative for the Department of Economics, Finance, and Healthcare Administration was approved effective 

Fall Semester 2022.  (pages 131-132). 

 

9. Revised Learning Goals and Objectives for the Applied Economics major was approved effective Fall Semester 2022.  (pages 

133-135). 
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29. Revised course title, prerequisites, and description, Marketing (MKTG) 4000, “Advertising and Integrated Brand Promotion”, 

(ADVERTSNG & INTEGRT BRAND PROM – 3 credit hours, 3 lecture hours, 3 


